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 What's Your Goal
 Tools
 Engage
 Measure

A Simple Approach To Social M arketing

1. Increase Conversions 
2. Increase Brand Awareness
3. Increase Loyalty
4. Raise Revenue
5. Lower Marketing Costs
6. Increase Customer Satisfaction



Facebook Tips
 Create a landing page
 Use FB widgets on your own site – see badges
 Facebook Ads

Specific Tools

http:/ / developers.facebook.com/ plugins
http:/ / www.facebook.com/ badges/
http:/ / www.facebook.com/ advertising/

http://developers.facebook.com/plugins
http://www.facebook.com/badges/
http://www.facebook.com/advertising/




Twitter Tips
✔ Know the Jargon – Hash Tags # - http://tweetreach.com/reach?q=%23socialmarketing
✔ Use Twitter Search - http://search.twitter.com/search?q=noosaville
✔ Use the Widgets – Look at Favs Widget

http:/ / business.twitter.com/ twitter101/ learning
http:/ / twitter.com/ search#search?q=Noosa%20flter%3Alinks
http:/ / search.twitter.com/ search?q=noosaville
http:/ / twitter.com/ goodies/ widget_faves
http:/ / tweetreach.com/ reach?q=%23socialmarketing
http:/ / www.whitespacemedia.com.au/ 12wbt- test.html

Attitude Search 
 Noosa Food :) - will find tweets containing the word “Noosa Food”, with a positive attitude 
 Accommodation :( - will find tweets containing the word “accommodation“, with a negative attitude Other Search
     Noosa filter:links - will find tweets containing the word “Noosa“, and linking to URLs
 Noosa Accommodation ? - will find questions with the word “noosa accommodation“

http://search.twitter.com/search?q=noosaville
http://business.twitter.com/twitter101/learning
http://twitter.com/search#search?q=Noosa%20filter%3Alinks
http://search.twitter.com/search?q=noosaville
http://twitter.com/goodies/widget_faves
http://tweetreach.com/reach?q=%23socialmarketing
http://www.whitespacemedia.com.au/12wbt-test.html


Look & Listen – A Brand Audit

Don't Just Speak - Listen First 
Who is saying what about your company?

Free Tools For Observing and Listening
Social Mention
http://www.socialmention.com

Highlights: 
 Simple Layout for viewing all sources
 Snap Shot of Positive V Negative

Google Alerts
http://www.google.com/alerts/

Highlights: 
 Simple Setup - Free
 Choose keywords you want to track
 Email direct to your inbox 



Four Square - http://foursquare.com

Highlights: 
 Location Based Marketing Service
 Setup Promotions
 Monitor Feedback

C laiming Your Business
http:/ / foursquare.com/ venue/ 2563342?sort=recent
http:/ / foursquare.com/ venue/ 2150186

LBM S – Location Based 
M arketing Services
EG: http:/ / shopkick.com/

http://foursquare.com/venue/2563342?sort=recent
http://foursquare.com/venue/2150186
http://shopkick.com/


Engage

Tools to help you promote and save time

Think about what your target 
audience would like?'
 
What would you like to hear?

Tools W e Recommend

Sprout Social
http://sproutsocial.com

Highlights: 
 Easy Interface
 Setup Weekly Posts
 Monitor Competition

Tweet Deck
http://tweetdeck.com

Highlights: 
 iphone/ipad
 Setup Weekly Posts
 Monitor Competition

HootSuite
http://hootsuite.com

Highlights: 
 iphone/ipad
 Setup Weekly Posts
 Monitor Competition
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Measure

Is It Working?

1. Setup a google analytics report to  
send you an automated email     
every week.

2. Set up goals on your conversion 
pages.

Tools For Observing and Listening
Google Analytics -  http:/ / analytics.google.com

http://analytics.google.com/


Fun Stuff, More Links & The Future

See who is following you on Twitter - http://isparade.jp/

Retail Industry -  Location Based Service http://shopkick.com/

Twitter Automated Marketing - http://www.twithawk.com/

http://isparade.jp/
http://shopkick.com/
http://www.twithawk.com/


Get in Touch with Us
Any questions or comments we would love to hear from you

Are you looking to discuss an idea or project? If so, we’d love to talk-send us an email to (info@whitespacemedia.com.au)

FOUNDING PARTNERS
• MATT BENNELL – Managing Director 
• DAVID HEARLE

SALES & PROJECT MANAGEMENT
• KAREN BENNELL 

TECHNICAL MANAGEMENT & WEB DEV
• MATT HEYES

CONTACT US
• info@ whitespacemedia.com.au
• +61 - 07 - 5455 – 4039 

http://twitter.com/whitespacemedia
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